


Why	Your	Online	Presence	Is	So	Important			



I	don’t	know	who	you	are
I	don’t	know	your	company
I	don't	know	your	company’s	products
I	don't	know	what	your	company	stands	for
I	don’t	know	your	company's	customers
I	don't	know	your	company’s	record
I	don’t	know	your	company’s	reputation

Now,	what	was	it	you	wanted	to	sell	me?
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How	Social	Media
Dominates	the	Conversations



Facebook FIRE

Firefighter	Nation,	Fire	Engineering 800k+

Fire	House 389,000

FireRescue1.com 549,000



75%

41% 36%
23% 21%

14% 12%

Where They Maintain Active Profiles



11%

What They Use To Connect For Business

40%

73%72%

45%
15%



18%

Social Media As A News Source

42%

66%59%

26%

25%



People	are	following	more	brands

Less	than	1%

People	have	more	friends

People	are	reading	more	news



Ø By interest

Ø By behavior

Ø Geography based

Ø .35-.50 per like

Facebook	is	Pay	to	Play



Twitter FIRE

Firefighter	Nation,	Fire	Engineering,	
Fire	Apparatus	Magazine

107,000

FIREHOUSE 42,000

FireRescue1.com 37,000





Mobile	has	Converged	with	Social	Media







Take	your	Online	Audience	to	the	Trade	Show
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Methods to Capture Their Attention

68%
plan onsite 

exhibitor 
appointments
2-8 months in 

advance 

Source: 2016 Fire Group Audience Study



So,	why	should	“WE”	care?



72%
more likely to 

evaluate products 
and systems from 

alternative 
vendors, 

compared to 
last year

Brand	Retention	is	More	Challenging	Than	Ever	Before



Tips





Think	Visually
Don’t	Tell	Me,	Show	Me



Make	sure	all	your	messaging	is	“shareable”
Ask	people	to	share
Use	Hoot	Suite	for	planned	postings
Use	your	keywords	when	you	can
Use	icons	on	your	biz	card,	email	signatures
Keep	tweets	very	short	so	others	can	re-tweet

Tips

Think	Mobile!



Hijack	the	Event	Message



ü Little	use	of	videos

ü Tag	your	YouTube	videos

ü Video	descriptions

ü Create	Playlists	on	YouTube

ü Video	only	on	website

ü About	us	sections	not	using	keywords

The	Hall	of	Shame
ü Not	using	event	calendars

ü No	event	page	meeting	forms

ü Exclusive	use	of	pdfs

ü Open	up	other	browser	windows

ü Use	more	human	faces	in	imagery

ü Voice	of	the	Customer



No,	it’s	not	a	fad…



92%	of	teens	report	going	online	daily:	including	24%	who	
say	they	go	online	“almost	constantly”

Pew Research 2015

91%	of	Teens	Use	the	Internet	on	a	Mobile	Device

81%	of	Teens	Have	Access	to	Gaming	Consoles

A	Typical	Teen	Sends	and	Receives	30	Texts	a	Day



Pew Research 2015

Half	of	American	Teens	Use	Instagram

A	Typical	Facebook	User	Has	145	Facebook	Friends

41%	of	Teens	are	Snap	Chat	Users

24%	of	American	Teens	Use	Vine




